
D�d you really choose 
that?

Or was the des�gn 
choos�ng for you?

BEING-WISER AWARENESS SERIES



WHAT YOU'LL LEARN

By the end of this, you'll see digital 
interfaces differently
01

Recognize dark patterns
Spot manipulation hiding in plain sight

02

Understand the strategy
See how design shapes your decisions

03

Reclaim your choices
Slow down, question, and decide freely



You've seen th�s before

Cook�e banners
One br�ght button. One bur�ed l�nk.

Countdown t�mers
"Offer exp�res �n 4:59…"

Gu�lt messages
"No thanks, I hate sav�ng money."

These aren't acc�dents. They're patterns.



So what are dark patterns?

Interface designs that steer you toward decisions that benefit the 
platform, not you.

Pressure
Urgency cues and fear of missing out

Confusion
Unclear options, misleading labels

Friction
The "wrong" choice is made exhausting

Default traps
Pre-checked boxes, auto-renewals



Th�s �sn't just bad UX
Dark patterns are a cybersecur�ty and 
pr�vacy �ssue. They shape what data you 
share, what you consent to, and whether your 
cho�ces are truly yours.

Pr�vacy
More data shared than �ntended

Consent
Agreement w�thout real understand�ng

Trust
Interfaces that look helpful but aren't



Fa�r des�gn vs. man�pulat�ve des�gn
The same cho�ce. Two very d�fferent presentat�ons.

✅  Fa�r Des�gn

Both opt�ons are equal �n 
s�ze, color, and placement. 
You choose freely.

⚠  Dark Pattern

"Accept All" �s large, br�ght, 
and front-and-center. 
"Manage sett�ngs" �s grey, 
t�ny, and bur�ed.



MINI SCENARIO

Is th�s a real cho�ce?

"Accept all cook�es" bold, colorful, full-w�dth button.
"Reject" small grey text, two extra screens away.

If one path takes one cl�ck and the other takes e�ght, �s that a balanced 
cho�ce?

The answer �s no. Unequal fr�ct�on �s a des�gn dec�s�on — and 
�t's del�berate.



Your dark pattern checkl�st

Is one opt�on v�sually dom�nant?
Br�ght color, larger s�ze, pr�me pos�t�on = nudge

Is the safer path harder to f�nd?
More cl�cks, greyed out, or h�dden �n sett�ngs

Are you be�ng rushed?
T�mers and urgency language create pan�c, not clar�ty

Do you feel gu�lty for say�ng no?
That gu�lt �s eng�neered. It's not yours.

Would equal opt�ons change your cho�ce?
If yes — that's a dark pattern.



If the safe opt�on �s harder 
to choose, someth�ng �s 
wrong.

Not all cl�cks are free

When des�gn pressures, confuses, or 
gu�lts you; that's not neutral.

Slow down.

Quest�on the �nterface. Your cho�ces 
are yours.

What's the most man�pulat�ve �nterface you've seen recently? 
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